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8 Great Homes,
Inspiring Lifestyles.

For every magazine or newspaper available there are machinery and tools available to sell every issue, ~~MELC" 3\

such as a Media Kit with comprehensive information, rates and dimensions included to better ease the == & '“}‘f ﬁ.‘?"‘
J

sale of advertising space.
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to Back Bay
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New England Living

champions New
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and innovation.

w Great Homes,

Inspiring Lifestyles.

93 Union Street
Suite 315
Newton Centre
MA 02459

Tel: 617.558.0058
Fax: 617.458.1012

WWW.NEWE :l_ul.l:n]]l'. ing.com

Alow budget for an essential vehicle to sell advertising space in SR
a new magazine required a simple, no fuss design, which

reflects the approach and style of the publication.




NEW ENGLAND LIVING...
The Media Buy You Can
Make in 2004.
Welcome to NEW ENGLAND

2 Issues in 2004 and 115,000
Reasons Why You'll Be At Home
With New England Living!

NEW ENGLAND LIVING will

publish two issues in 2

least 81,
ALABSA members, as well as all
ASID (American Society

desig w England.

It’s All About New England
Living! From the Maine Coast
to Nantucket, and from Boston
to the Berkshires! The Finest
Homes & Lifestyles That Inspire.
I'he editorial focus will be the finest

ind homes

professional ss leaders, and

the architects ers who create

From Seacoast Homes of Cape Cod, the Islands and Maine,

to Green and White Mountain Escapes, and from Golf Resort
Homes to Back Bay Brownstones, New England Living
champions New England tradition and innovation.

Great homes, inspiring lifestyles
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NEW ENGLAND LIVING

Will Celebrate the Spirit

of New England Tradition

and Innovation.

1> LIVING wi
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fen world of great

vard winmng Design
otis Postel plans t
1¢ hear® in this special niche

1 with many m:

wl 3 Hodgins, Celeste

Cooper, Biedy/Drake and many athers

We Invite You to
Celebrate With Us!

The main be o our advertisers is

NEW ENGLAND LIVING will

1 neighbor

ards the security «

desire for uniqueness, refine

inherited wealth

A simple grid, clear, legible typography and a colorful postage stamp-size color photo
make this an appealing look for a vehicle whose function is purely informational.

Rates are available to hotels, inns, retail, a

Four Color
Spring/Summer Issuc
Published April 2004
Full page S6
$5.0

Black & White
Full page
2f3 page

t/z page

Premium Positions

Back cover - add 25%
Inside front cover - ad
Inside Back Cover and (

Cover positions are available in four color only

Bleed

Guaranteed Premium Positions - add 15%

t are based in New England

2x Frequency Rates

S
S
S 6
S
32

Earned rate plus 10%. Bleed available on full page ads only. No charge for gutter bleed on spreads

Circulation/Distribution
115,000 circulation cach issue § Direct mailed to 100,0
plus full memb m New England; plus 10
Commissions & Discounts

to recognized advertising

% for prepayment with advertising insertion order

Publication Schedule
Issue Date Space Close
Spring/S 1r 2004 February 15

Fall/Winter 2004

September 20 Julv g

homeowners ¥

perty values o

distribution to selected newstands

Material Close
March 1

August
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